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We are Driven to simplify car care 
with our family of Brands  
for all your auto service needs  
so you can focus on the road ahead.

“
”
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2022 was a defining year for Driven 
Brands, proving that our diversified 
platform could outperform even 
in a challenging macroeconomic 
environment.  

We delivered record financial performance, 
market share gains in each of our segments, 
and made significant strategic progress across 
Driven Brands. We deepened our competitive 
moat by expanding our network benefits 
and our differentiated offerings continue to 
resonate with our expanding customer base. 
I could not be prouder of our dedicated team 
of over 11,000 employees and our incredible 
franchisees who remained nimble, innovative 
and resilient to deliver exceptional value to  
our customers.  

While it’s not possible to know exactly what 
the next year will hold, we do know that our 
customers will depend on us more than ever 
to keep one of their most valuable assets, their 
vehicles, in good working order so they can get 
to work, take care of their families and focus 
on the road ahead. As the largest provider of 
automotive services in North America with  
over 4,800 global locations, serving more  
than 70 million vehicles annually, we are a 
trusted partner and we take that responsibility 
very seriously.  

Over the past few years, we’ve expanded our 
needs-based offering, with a service for almost 
any auto care occasion. We are redefining 
the industry by embracing simplicity and 
a customer-first mindset to make car care 
faster, friendlier and more convenient for 
consumers and commercial customers alike. 
Leveraging our national account structure, 
commercial sales have grown to roughly half 
of total sales as customers enjoy the synergies 
of meeting all their auto care needs with a 
single company. 

DEAR STOCKHOLDERS,

JONATHAN  
FITZPATRICK 
CEO
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We continue to gain significant share in 
this needs-based category by leveraging 
our proven playbook to drive long-term 
sustainable growth. This over $350 billion 
category has delivered steady, 3% to 4% growth 
over the last 15 years driven by growth in 
Vehicles Miles Traveled (“VMT”), increases in the 
average age of vehicles and vehicle complexity. 

The category remains highly fragmented. Even 
as the largest provider of automotive services 
in North America, we still have less than 5% of 
the market share. Approximately 80% of the 
category is comprised of smaller chains and 
independent shops, providing significant white 
space and creating a long runway for unit 
growth, same-store sales growth and market 
share expansion in the future. Powered by our 

proven playbook for growth, we believe no 
one is better positioned to capitalize on that 
opportunity than Driven Brands.

Importantly, there has been more innovation 
in the automotive industry in the last 
decade than in the last century. That creates 
opportunities for sophisticated companies, 
like Driven Brands, that are able to support 
their customers with more complicated 
repairs and new services like Advanced Driver 
Assistance Systems (“ADAS”) calibration. There 
will continue to be significant opportunities 
in the changing automotive landscape 
and an opportunity to evolve to meet 
consumers’ needs. While we have not yet 
seen standardization of electric vehicles, we 
continuously monitor for attractive entry points 
where we can capitalize on new opportunities. 
One example of that is our choice to enter 
into the U.S. glass business last year, which is 
expected to see multi-year category tailwinds 
from the rise of calibration.   

Large and Growing,  
Needs-Based Category
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Has grown at a 4% Compound Annual Growth Rate (“CAGR”) since 2007, driven by a 2% CAGR  
in VMT, increase in the average age of vehicles and increasing vehicle complexity.   

      U.S. Automotive Care Industry ($B)

290M+
CAR PARC

12 YEARS+
AVERAGE AGE  
OF VEHICLES

+2% CAGR
VEHICLES MILES 
TRAVELED

80%
INDEPENDENTS 
MARKET SHARE

LARGE, GROWING AND HIGHLY-FRAGMENTED U.S. AUTO CARE INDUSTRY ($B)

$374

+4% 
CAGR

Source: 2023 Auto Care Factbook, digital.autocare.org, U.S. Department of Transportation and S&P Global Mobility



Whether our customers need an oil change, 
car wash, paint job, collision repair, glass 
replacement or more, we’re focused on 
simplifying car care so they can focus 
on the road ahead. Building on a 50-year 
history in the category, with some of the 
most recognizable brands in the industry, 
our diversified platform caters to almost any 
automotive service occasion.

Our carefully curated portfolio of automotive 
services not only enables us to provide our 
customers exceptional service, but they each 
serve an important purpose in our growth 
journey. Our more mature brands such 
as Carstar®, Maaco®, Meineke® and 1-800 
Radiator® are primarily franchised businesses 
that provide predictable performance, growth 
as well as significant cash flow for Driven 
Brands. We use that cash flow generation to 
reinvest in the flywheel of growth in our three 
growth priorities: Take 5 Oil Change®, Take 5 
Car Wash® and Auto Glass Now®.   

The diversification and breadth of our offering 
provide significant benefits of scale as well as 
a natural balance and added resilience to our 
business. That balance also provides multiple 
levers to sustain our significant growth 
trajectory and to deliver on our operational and 
financial targets and outperform the market.

We remain well-positioned to continue our long 
track record of market share gains through 
same-store sales growth, organic unit growth 
and acquisitions in these highly fragmented 
service categories. Our pipeline of approximately 
1,600 units provides us with a long runway of 
sustainable predictable unit growth. 

Diversified and  
Differentiated Platform 

Our Take 5 Oil Change model provides 
a convenient, drive-thru format, with a 
simple, focused menu, industry-leading 
speed of service and low-pressure sales 
environment, which is designed to 

generate high customer satisfaction across our 850 
locations. With high brand recognition and unit-level 
economics, we have a robust, multi-year pipeline for 
an additional 950 locations.
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We have become the largest provider of 
express conveyor car wash services in the 
U.S. In 2022, we announced that we are 
migrating our growing footprint of 390 
U.S. stores to the Take 5 brand, a brand 

that has become synonymous with fast, friendly and 
convenient. We are driving loyalty and frequency by 
growing our subscription program, which contributed 
approximately half of car wash revenue in 2022. 

We entered the $5B U.S. glass 
market at the beginning of 

2022 and we became the second largest player in a 
matter of months. Through our growing footprint 
of 188 locations and over 800 mobile units, we offer 
replacement, repair and calibration services to retail, 
fleet and insurance customers. With rising complexity 
of vehicles and increased need for calibration services, 
we believe there is no one better positioned to gain 
market share in this highly fragmented category.   
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Beyond the breadth and depth of the brands, 
the unmatched scale and sophistication  
of our shared service capabilities generates 
significant network benefits that deepen our 
competitive moat and differentiate  
our business. 

The network benefits deliver tangible 
results across our business, including:

More value for and sales from our 
commercial customers, including 
insurance and fleet customers

Revenue growth and cost savings 
from procurement

Accelerated, profitable growth 
through real estate development 
and complementary M&A 

Share of wallet opportunity from 
the largest database in the category 
with 30 million unique customers

These network benefits continue to compound 
as we grow our diversified platform, driving 
further unit growth, same-store sales growth 
and incremental profits. We are still in the 
early innings of fully harnessing these 
capabilities, and the value creation opportunity 
we see ahead gives us further confidence in 
our ability to deliver on our short, medium and 
long-term goals.

Network Benefits
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Our 2022 results are a testament to the 
resilience of our business model and 
growing magnitude of the network benefits 
across our platform. We gained significant 
market share with 39% revenue growth 
supported by 14% same-store sales growth 
and 9% new store growth. That translated to 
42% Adjusted EBITDA1 growth as we realize 
operating leverage on our revenue growth. We 
delivered Adjusted EBITDA1 10% ahead of our 
expectations entering the year.

We are growing, taking share and generating 
cash, which we are reinvesting into the 
flywheel of growth. Our scale gives us a 
competitive and compounding advantage. 
We have a proven playbook and multi-
year visibility into unit growth that give us 
confidence in the significant opportunities 
ahead of us. 

Track Record of Strong 
Financial Results  
Continued in 2022

+62bps from the prior year as we benefited 
from leverage on our growth

25%
ADJUSTED EBITDA1 MARGIN 

Comprised of $227M of cash and cash 
equivalents and $391M of undrawn capacity 
on our revolving credit facilities

$618M
OF LIQUIDITY

Our strong operating performance during 
the year generated significant cash flow that 
allowed us to continue to invest in the business

$197M
OPERATING CASH FLOW

We delivered seven consecutive quarters 
of double digit same store sales growth 
translating to 14% growth for full year 2022

14%
SAME-STORE SALES GROWTH

We drove 9% net new store growth focused in 
our 3 growth categories

+393
NET NEW UNITS

We gained significant share through both 
same-store sales and unit growth

39%
REVENUE GROWTH

Our significant top-line growth translated  
to even greater bottom-line Adjusted  
EBITDA1 growth

42%
ADJUSTED EBITDA GROWTH1

1 Please see a reconciliation of our non-GAAP metrics at the end of this report.
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Our Driven Brands team members are critical 
to the delivery of strategic growth plans and 
are our most important asset. We’ve built an 
open culture and an environment in which 
great people have the opportunity to achieve 
great things. 

Results focus is a core value of Driven Brands 
rewarding skill, innovation and consistent 
execution. We are building a culture that 
fosters teamwork and drives diversity of 
thought. We encourage calculated risk taking 
and the courage to overcome challenges that 
others shy away from.

By empowering our team members to deliver 
against our mission, we provide our team 
members with a significant opportunity for 
personal growth. One of the programs that 
I’m most proud of is our “Pit Tech to President” 
program. The program is designed to bring in 

entry-level technicians and provide training, 
career pathing and opportunities that 
enable our team members to reach their full 
potential. This program started in our Take 
5 Oil Change business and today over 75% 
of our field leaders from Store Managers to 
Regional Directors of Operations started at 
the Technician level. I am passionate about 
this program, and we are in the process of 
replicating this program in both our U.S. Car 
Wash and Glass businesses.

Importantly, we believe that cultivating an 
environment built on diversity, equity and 
inclusion is not only the right thing to do, but it 
makes our business stronger. By embracing our 
diverse backgrounds, skills and perspectives, 
we can foster greater innovation and deliver a 
superior experience for the diverse communities 
that we serve. We strive to help our team 
members reach their full potential—no matter 
their age, background, race, ethnicity, ability, 
religion, gender or sexual orientation. At Driven 
Brands, diversity is more than metrics, it’s about 
every associate sharing a sense of possibility if 
they “Dream Big and Work Hard.”

Our People are Our 
Greatest Asset

TESTIMONIALS

It’s very hands on in the learning 
process, so I learn new stuff every day. 
They’re willing to teach you anything 
you need to know. Every day there’s 
something different.

Britney Gaines 
Technician  

“
”

I find it really rewarding, helping each 
of our franchise owners grow their 
businesses and customizing their 
marketing initiatives for them to add 
value to their businesses.

Oghogho Oteju 
Marketing Manager

“
”

Driven Brands reminds me of my life 
as an entrepreneur, focused on 
results, being open and collaborative 
to ensure that we push higher and 
dream big, but be humble.

Jesus Laborit 
COO

“
”

About ten years ago, I started as a 
ground level technician. When Take 5 
was acquired by Driven Brands, it gave 
me an opportunity to be the director of 
training before becoming an associate 
Vice President of Operations.

Forrest Sneider 
Senior Director

“
”
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In addition to helping our people thrive, we 
are committed to positively contributing to 
the communities we serve and preserving 
the planet we share, now and in the future. 
We are proud of the progress we’ve made 
across our business, although we are in the 
early stages of formalizing our program.  Our 
progress is tangible and our strategy prioritizes 
initiatives that both benefit the world and 
deliver shareholder value:

• Enabling us to service more imported 
vehicles in our quick lube business and 
enabling a higher percentage of used oil 
reclamation

• Migrating our car wash tunnels to chemicals 
that are biodegradable and ozone safe at the 
time of service

• Implementing power-saving devices in new 
car wash stores to lower power usage on 
equipment during non-peak times

• Transitioning our collision facilities to water-
based paint compounds

• Raising over $2M in 2022 for children’s 
hospital charities, veterans organizations 
and other causes through our Charitable 
Foundation, which create a sense of 
community and common purpose

As a category leader, we have a responsibility 
to demonstrate how this industry can 
contribute to creating a better, more 
sustainable world. We look forward to sharing 
future updates with you on our progress and 
execution against our goals.

The Communities  
We Serve
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In 2022, Driven Brands continued 
to deliver strong growth and 
profitability powered by a diversified 
platform, expanding network benefits 
and a balanced customer base. 

We are uniquely positioned to capitalize on 
the significant opportunity in our industry 
with tangible and compounding competitive 
advantages. Our team is executing and 
delivering share gains with a proven playbook 
and multi-year visibility into unit growth that 
give us further confidence in the significant 
opportunities ahead of us.  

We have a clear path to achieving our Dream 
Big Plan of at least $850M of Adjusted 
EBITDA1 by the end of 2026, and we remain 
confident in our ability to deliver sustainable, 
profitable, long-term growth and enhanced 
shareholder value over time.

 
CLOSING

JONATHAN FITZPATRICK 
CEO

1 Please see a reconciliation of our non-GAAP metrics at the end of this report.
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This document contains forward-looking 
statements within the meaning of the 
Private Securities Litigation Reform Act of 
1995. These forward-looking statements are 
generally identified by the use of forward-
looking terminology, including the terms 
“anticipate,” “believe,” “continue,” “could,” 
“estimate,” “expect,” “intend,” “likely,” “may,” 
“plan,” “possible,” “potential,” “predict,” 
“project,” “should,” “target,” “will,” “would” and, 
in each case, their negative or other various or 
comparable terminology. All statements other 
than statements of historical facts contained 
in this press release, including statements 
regarding our strategy, future operations, 
future financial position, future revenue, 
projected costs, prospects, plans, objectives of 
management and expected market growth 
are forward-looking statements. In particular, 
forward-looking statements include, among 
other things, statements relating to: (i) our 
strategy, outlook and growth prospects; (ii) 
our operational and financial targets and 
dividend policy; (iii) general economic trends 
and trends in the industry and markets; and 
(iv) the competitive environment in which we 
operate. Forward-looking statements are not 
based on historical facts but instead represent 
our current expectations and assumptions 
regarding our business, the economy and 
other future conditions and involve known 
and unknown risks, uncertainties and other 
important factors that may cause our actual 
results, performance, or achievements to be 
materially different from any future results, 
performance, or achievements expressed or 
implied by the forward-looking statements.  
It is not possible to predict or identify all 
such risks. These risks include, but are not 

limited to, the risk factors that are described 
under the section titled “Risk Factors” in our 
Annual Report on Form 10-K for the fiscal 
year ended December 31, 2022 and in our 
other filings with the Securities and Exchange 
Commission, which are available on its website 
at www.sec.gov. Given these uncertainties, 
you should not place undue reliance on these 
forward-looking statements. 

Forward-looking statements represent our 
estimates and assumptions only as of the date 
on which they are made, and we undertake 
no obligation to update or review publicly 
any forward-looking statements, whether as 
a result of new information, future events or 
otherwise, except as required by law.

Forward Looking  
Statement
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Driven Brands Holdings 
Inc. and Subsidiaries 

Consolidated Statements of Operations

Year Ended

(in thousands, except per share amounts) December 31, 2022 December 25, 2021 December 26, 2020

Net revenue

Franchise royalties and fees $ 171,734 $ 144,413 $ 117,126

Company-operated store sales 1,324,408 843,646 489,267

Independently-operated store sales 195,157 204,246 67,193

Advertising contributions 87,750 75,599 59,672

Supply and other revenue 254,145 199,376 170,942

Total net revenue 2,033,194 1,467,280 904,200

Operating expenses

Company-operated store expenses 812,262 515,837 305,908

Independently-operated store expenses 107,940 114,115 41,051

Advertising expenses 87,986 74,765 61,989

Supply and other expenses 145,481 112,318 93,380

Selling, general and administrative expenses 383,478 292,263 218,277

Acquisition costs 15,304 62,386 15,682

Store opening costs 2,878 2,497 2,928

Depreciation and amortization 147,156 112,777 62,114

Tradename impairment 125,450 — —

Asset impairment charges and lease terminations 5,655 3,257 8,142

Total operating expenses 1,833,590 1,290,215 809,471

Operating income 199,604 177,065 94,729

Other (income) expense, net

Interest expense, net 114,096 75,914 95,646

Loss on debt extinguishment — 45,576 5,490

Loss (gain) on foreign currency transactions, net 17,168 20,683 (13,563)

Total other expenses, net 131,264 142,173 87,573

Income before taxes 68,340 34,892 7,156

Income tax expense 25,167 25,356 11,372

Net income (loss) 43,173 9,536 (4,216)

Net loss attributable to non-controlling interests (15) (96) $(17)

Net income (loss) attributable to Driven Brands Holdings Inc. $ 43,188 $ 9,632 $ (4,199)

Earnings per share(1)

Basic $ 0.26 $ 0.06 $ (0.04)

Diluted $ 0.25 $ 0.06 $ (0.04)

Weighted average shares outstanding(1)

Basic 162,762 160,684 104,318

Diluted 166,743 164,644 104,318

(1) Share and per share amounts have been adjusted to reflect an implied 88,990-for-one stock split that became effective on January 14, 2021. 
See Note 16 in the 10-K for additional information. 
The accompanying notes included within the 10-K are an integral part of these consolidated financial statements.

FINANCIAL STATEMENTS
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Consolidated Balance Sheets

Year Ended

(in thousands) December 31, 2022 December 25, 2021

Assets

Current assets

Cash and cash equivalents $ 227,110 $ 523,414 

Restricted cash 792 792 

Accounts and notes receivable, net 179,888 $117,903 

Inventory 72,040 $46,990 

Prepaid and other assets 40,084 $24,326

Income tax receivable 15,075 $6,867

Assets held for sale — $3,275

Advertising fund assets, restricted 36,421 $45,360

Total current assets 571,410 $768,927 

Property and equipment, net 1,545,738 1,350,984

Operating lease right-of-use assets 1,299,189 995,625

Deferred commissions 7,121 10,567

Intangibles, net 765,903 816,183

Goodwill 2,277,065 1,910,392

Other assets 30,561 3,182

Deferred tax asset 2,911 1,509

Total assets $ 6,499,898 $ 5,857,369 

Liabilities and shareholders’/members’ equity

Current liabilities

Accounts payable $ 60,606 $ 83,033

Income taxes payable 4,454 11,054 

Accrued expenses and other liabilities 317,318 306,956

Current portion of long-term debt 32,986 26,044

Tax receivable agreement liability 53,328 24,255

Advertising fund liabilities 36,726 26,441

Total current liabilities 505,418 $477,783 

Long-term debt, net 2,705,281 2,356,320 

Operating lease liabilities 1,177,501 931,604

Deferred tax liabilities 276,749 257,067

Deferred revenue 30,046 28,240

Tax receivable agreement liability 117,915 131,715

Long-term accrued expenses and other liabilities 33,419 29,398

Total liabilities 4,846,329 4,212,127 
Preferred Stock $0.01 par value; 100,000,000 shares authorized;  
none issued or outstanding — —

Common stock: $0.01 par value; 900,000,000 shares authorized; 
167,404,047 and 167,380,450 shares outstanding, respectively 1,674 1,674

Additional paid-in capital 1,628,904 1,605,890

Retained earnings 84,795 41,607

Accumulated other comprehensive loss (62,435) (5,028)

Total shareholders’ equity attributable to Driven Brands Holdings Inc. 1,652,938  1,644,143 

Non-controlling interests 631 1,099 

Total shareholders’ equity 1,653,569  1,645,242 

Total liabilities and shareholders’ equity $ 6,499,898 $ 5,857,369 

The accompanying notes included within the 10-K are an integral part of these consolidated financial statements.

FINANCIAL STATEMENTS



132022 Annual Report

Consolidated Statements of Cash Flows

Year Ended

(in thousands) December 31, 2022 December 25, 2021 December 26, 2020

Net income (loss) $ 43,173 $ 9,536 $ (4,216)
Adjustments to reconcile net income (loss) to net cash provided by 
operating activities

Depreciation and amortization 147,156  112,777  62,114 

Equity-based compensation expense  20,583   4,301  1,323 

Trade name impairment 125,450  — — 

Loss (gain) on foreign denominated transactions  17,147   25,324  (23,245)

Loss (gain) on foreign currency derivative  21  (4,642)  10,033 

Gain on sale of businesses, fixed assets, and sale-leaseback 
transactions (34,854)  (11,353)  (558)

Bad debt expense  5,777   1,854  7,059 

Asset impairment costs  5,655   3,257  8,142 

Amortization of deferred financing costs and bond discounts  8,450   7,002  10,890 

Amortization of interest rate hedge (542)  — — 

Provision for deferred income taxes  20,567   9,866  3,936 

Loss on extinguishment of debt  —   45,576  5,490 

Other, net (21)  (2,183)  643 

Changes in assets and liabilities, net of acquisitions

Accounts and notes receivable, net (58,837)  (36,395)  (15,274)

Inventory (22,712)  (5,723)  (2,904) 

Prepaid and other current assets (30,418)  (30,260) (5,658) 

Advertising fund assets and liabilities, restricted  12,698   9,386  (369)

Other assets (23,378)  483 3,492 

Deferred commissions 3,407 (1,899)  (1,927) 

Deferred revenue 1,925 6,678 6,278 

Accounts payable (34,634)  6,905 (4,454) 

Accrued expenses and other liabilities 2,898 128,871  19,457 

Income tax payable, net (12,335)  4,466 3,734 

Cash provided by operating activities 197,176 283,827 83,986 

Cash flows from investing activities

Capital expenditures (436,205)  (160,760)  (52,459)

Cash used in business acquisitions, net of cash acquired (763,061)  (800,829)  (105,031)

Proceeds from sale-leaseback transactions 333,798  144,134 100,174 

Proceeds from sale or disposal of businesses and fixed assets  25,188   2,519 — 

Cash used in investing activities (840,280)  (814,936)  (57,316)

Cash flows from financing activities

Payment of contingent consideration related to acquisitions — — (2,783) 

Payment of debt issuance cost (7,172)  (19,756)  (22,932)

Proceeds from the termination of interest rate swap  10,870 — —

Proceeds from the issuance of long-term debt 365,000  950,000 625,000 

Repayment of long-term debt (23,912)  (721,500)  (448,213)

Repayments of revolving lines of credit and short-term debt (435,000)  (544,800)  (432,800)

Proceeds from revolving lines of credit and short-term debt 435,000 526,800 391,301 

Repayment of principal portion of finance lease liability (3,369)  (2,199)  (595)

Proceeds from failed sale-leaseback transactions — 538 5,633 

FINANCIAL STATEMENTS
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Year Ended

(in thousands) December 31, 2022 December 25, 2021 December 26, 2020

Proceeds from initial public offering, net of underwriting discounts  — 661,500 — 

Net proceeds from follow-on public offering — 99,225 —

Repurchases of common stock — (43,040) —
Proceeds from stock option exercises, net of taxes 340 505 — 

Payments for termination of interest rate swaps — (21,826)  — 

Proceeds from issuance of equity shares — — 2,609  

Other, net  1,611  89 1,423 

Cash provided by operating activities 343,368  885,536 118,643 

Effect of exchange rate changes on cashtransactions (2,283)  558 4,468 

Net change in cash, cash equivalents, restricted cash, and cash 
included in advertising fund assets, restricted (302,019)  354,985 149,781

Cash and cash equivalents, beginning of period 523,414  172,611 34,935 

Cash included in advertising fund assets, restricted, beginning of period  38,586  19,369 23,091 

Restricted cash, beginning of period  792  15,827 — 

Cash, cash equivalents, restricted cash, and cash included in 
advertising fund assets, restricted, beginning of period 562,792  207,807 58,026 

Cash and cash equivalents, end of period  227,110    523,414 172,611 

Cash included in advertising fund assets, restricted, end of period  32,871  38,586 19,369 

Restricted cash, end of period  792  792 15,827 
Cash, cash equivalents, restricted cash, and cash included in 
advertising fund assets, restricted, end of period $ 260,773 $ 562,792 $ 207,807 

Supplemental cash flow disclosures - non-cash items: 
Capital expenditures included in accrued expenses and other 
liabilities $ 18,857 $ 4,753 $ 5,726 

Deferred consideration included in accrued expenses and other 
liabilities 35,007 16,000 4,660 

Contingent consideration — 56,000 4,309

Supplemental cash flow disclosures - cash paid for:

Interest $ 113,226 $ 75,807 $ 88,772 

Income taxes 17,220 12,764 6,238

Consolidated Statements of Cash Flows

The accompanying notes included within the 10-K are an integral part of these consolidated financial statements.

FINANCIAL STATEMENTS
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The following information provides 
definitions and reconciliations of the non-
GAAP financial measures presented in 
this earnings release to the most directly 
comparable financial measures calculated 
and presented in accordance with generally 
accepted accounting principles (GAAP). 
The company has provided this non-GAAP 
financial information, which is not calculated 
or presented in accordance with GAAP, as 
information supplemental and in addition 
to the financial measures presented in this 
earnings release that are calculated and 
presented in accordance with GAAP. Such 
non-GAAP financial measures should not be 
considered superior to, as a substitute for or 
alternative to, and should be considered in 
conjunction with, the GAAP financial  
measures presented in this earnings release. 
The non-GAAP financial measures in this 
earnings release may differ from similarly  
titled measures used by other companies.

Non-GAAP Financial Measures in Guidance

Driven Brands includes Adjusted EBITDA 
and Adjusted EPS in the Company’s Fiscal 
Year 2023 Guidance. Adjusted EBITDA 
and Adjusted EPS are non-GAAP financial 
measures and have not been reconciled to the 
most comparable GAAP outlook because it is 
not possible to do so without unreasonable 
efforts due to the uncertainty and potential 
variability of reconciling items, which are 
dependent on future events and often outside 
of management’s control and which could 
be significant. Because such items cannot be 
reasonably predicted with the level of precision 
required, we are unable to provide outlook for 

the comparable GAAP measures. Forward-
looking estimates of Adjusted EBITDA and 
Adjusted EPS are made in a manner consistent 
with the relevant definitions and assumptions 
noted herein and in our filings with the SEC.

Adjusted Net Income and Adjusted Earnings 
Per Share

Adjusted net income attributable to Driven 
Brands Holdings Inc. (“Adjusted Net Income”) 
and Adjusted diluted earnings per share 
attributable to Driven Brands common 
stockholders (“Adjusted Earnings Per Share”) 
are considered non-GAAP financial measures 
under the SEC’s rules because they exclude 
certain amounts included in the net income 
attributable to Driven Brands common  
stockholders and diluted earnings per share 
attributable to Driven Brands common 
stockholders calculated in accordance with 
GAAP. Management believes that Adjusted 
Net Income and Adjusted EPS are meaningful 
measures to share with investors because they 
facilitate comparison of the current period 
performance with that of the comparable prior 
period. In addition, Adjusted Net Income and 
Adjusted Earnings Per Share afford investors 
a view of what management considers to be 
Driven Brands’ core earnings performance as 
well as the ability to make a more informed 
assessment of such earnings performance  
with that of the prior period.

The tables below reflect the calculation of 
Adjusted Net Income and Adjusted Earnings 
Per Share for fiscal year ended December 31, 
2022 compared to fiscal year ended December 
25, 2021.

Reconciliation of  
Non-GAAP Financial 
Measures

NON-GAAP RECONCILIATIONS
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Adjusted Net Income and Adjusted Earnings Per Share (Unaudited)

Year Ended

  (in thousands, except per share amounts) December 31, 2022 December 25, 2021

Net income (loss) $ 43,173 $ 9,536

Acquisition related costs(a)  15,304  62,386

Non-core items and project costs, net(b)  20,241  5,656

Straight-line rent adjustment(c)  14,965  11,619

Equity-based compensation expense(d)  20,583  4,301

Foreign currency transaction (gain) loss, net(e)  17,168  20,683

Bad debt recovery(f)  (449)  (3,183)

Trade name impairment(g)  125,450 —

Asset sale leaseback (gain) loss, impairment and closed store expenses(h) (29,083)  (8,935)

Loss on debt extinguishment(i) —  45,576

Amortization related to acquired intangible assets(j)  27,059  18,551

Provision for uncertain tax positions(k)  (148)  (313)

Valuation allowance for deferred tax asset(l)  3,051  4,400

Adjusted net income before tax impact of adjustments 257,314  170,277

Tax impact of adjustments(m)  (49,437)  (23,282)

Adjusted net income 207,877 146,995

Net loss attributable to non-controlling interest  (15) (96)

Adjusted net income attributable to Driven Brands Holdings Inc. $ 207,892 $ 147,091

Adjusted Earnings Per Share

     Basic(1) $ 1.25 $ 0.90

     Diluted(1) $ 1.22 $ 0.88

Weighted average shares outstanding

     Basic 162,762  160,684

     Diluted 166,743  164,644

(1) Adjusted earnings per share is calculated under the two-class method. Under the two-class method, adjusted earnings per share is calculated 
using adjusted net income attributable to common shares, which is derived by reducing adjusted net income by the amount attributable 
to participating securities. Adjusted net income attributable to participating securities used in the basic earnings per share calculation was 
$0.9 million and $4.4 million for the three months and year ended December 31, 2022, respectively, and adjusted net income attributable to 
participating securities used in the diluted earnings per share calculation was $0.8 million and $3.9 million for the three months and year ended 
December 31, 2022, respectively.

See page 18 for footnotes.

NON-GAAP RECONCILIATIONS
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Adjusted EBITDA is considered a non-GAAP 
financial measure under the Securities and 
Exchange Commission’s (“SEC”) rules because 
it excludes certain amounts included in net 
income calculated in accordance with GAAP. 
Management believes that Adjusted EBITDA is 
a meaningful measure to share with investors 
because it facilitates comparison of the 
current period performance with that of the 
comparable prior period. In addition, Adjusted 

EBITDA affords investors a view of what 
management considers to be Driven Brands’ 
core operating performance as well as the 
ability to make a more informed assessment of 
such operating performance as compared with 
that of the prior period.

Please see the company’s Annual Report on 
Form 10-K for the fiscal year ended December 
31, 2022 filed with the SEC on March 1, 2023 for 
additional information on Adjusted EBITDA. The 
tables below reflect the calculation of Adjusted 
EBITDA for the fiscal year ended December 
31, 2022 compared to the fiscal year ended 
December 25, 2021.

Adjusted EBITDA

Net Income to Adjusted EBITDA Reconciliation (Unaudited)

Year Ended

  (in thousands, except per share amounts) December 31, 2022 December 25, 2021

Net income (loss) $ 43,173 $ 9,536

Income tax expense  25,167  25,356

Interest expense, net  114,096  75,914

Depreciation and amortization  147,156  112,777

EBITDA $ 329,592 $ 223,583

Acquisition related costs(a)  15,304  62,386

Non-core items and project costs, net(b)  20,241  5,656

Straight-line rent adjustment(c)  14,965  11,619

Equity-based compensation expense(d)  20,583  4,301

Foreign currency transaction (gain) loss, net(e)  17,168  20,683

Bad debt recovery(f)  (449)  (3,183)

Trade name impairment(g)  125,450 —

Asset sale leaseback (gain) loss, impairment and closed store expenses(h) (29,083)  (8,935)

Loss on debt extinguishment(i) —  45,576

Adjusted EBITDA $ 513,771 $ 361,686

See page 18 for footnotes.

NON-GAAP RECONCILIATIONS
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a. Consists of acquisition costs as reflected 
within the consolidated statement of 
operations, including legal, consulting 
and other fees and expenses incurred in 
connection with acquisitions completed 
during the applicable period, as well as 
inventory rationalization expenses incurred 
in connection with acquisitions. We 
expect to incur similar costs in connection 
with other acquisitions in the future and, 
under U.S. GAAP, such costs relating to 
acquisitions are expensed as incurred and 
not capitalized.

b. Consists of discrete items and project 
costs, including third-party consulting and 
professional fees associated with strategic 
transformation initiatives, as well as a $15 
million change in estimate related to the Tax 
Receivable Agreement that we entered into 
at the IPO related to the filing of our 2021 tax 
returns in the fourth quarter 2022.

c. Consists of the non-cash portion of rent 
expense, which reflects the extent to which 
our straight-line rent expense recognized 
under U.S. GAAP exceeds or is less than our 
cash rent payments.

d. Represents non-cash equity-based 
compensation expense.

e. Represents foreign currency transaction 
gains/losses, net that primarily related to the 
remeasurement of our intercompany loans. 
These losses are partially offset by unrealized 
gains/losses on remeasurement of cross 
currency swaps and forward contracts.

f. Represents the recovery of previously 
uncollectible receivables outside of normal 
operations.

g. Relates to an impairment of certain Car 
Wash trade names as the Company elected 
to discontinue their use.

h. Relates to net (gain) loss on sale leasebacks, 
impairment of certain fixed assets and 
operating lease right-of-use assets related 
to closed locations, lease exit costs and 
other costs associated with stores that 
were closed prior to the respective lease 
termination dates.  

i Represents the write-off of debt issuance 
costs associated with early termination  
of debt.

j. Consists of amortization related to acquired 
intangible assets as reflected within 
depreciation and amortization in the 
consolidated statements of operations.

k. Represents uncertain tax positions recorded 
for tax positions, inclusive of interest  
and penalties.

l. Represents valuation allowances on 
income tax carryforwards in certain foreign 
jurisdictions that are not more likely than 
not to be realized.

m. Represents the tax impact of adjustments 
associated with the reconciling items 
between net income and Adjusted Net 
Income, excluding the provision for 
uncertain tax positions and valuation 
allowance for certain deferred tax assets. To 
determine the tax impact of the deductible 
reconciling items, we utilized statutory 
income tax rates ranging from 9% to 36%, 
depending upon the tax attributes of each 
adjustment and the applicable jurisdiction.

Adjusted EBITDA, Adjusted 
Net Income and Adjusted 
Earnings Per Share Footnotes

NON-GAAP RECONCILIATIONS
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